
Opening Day record crowds greeted show participants as 
thousands sought to discover their personal “Room With a View” 
at the 31st Annual 2016 Florida RV SuperShow.

Held again at the expansive 
Florida State Fairgrounds in 
Tampa this past January 13, 
14, 15, 16 and 17, eager crowds 
lined up each day of the five-
day mega RV event seeking the 
best products offered by the 
national RV Industry despite 
clouds and rain courtesy of 
an unusually strong El Niño 
weather phenomenon.

“It was unbelievable how 
strong the crowds were,” 
exclaimed FRVTA Executive 
Director Lance Wilson. “In spite 
of some early poor weather, crowds came out and, I believe, responded well 
due to pent-up demand from the recent economic turmoil.”

The nation’s largest RV Show opened to droves of curious industry insiders 
during Industry Day on Tuesday, January 12. Florida RV Trade Association 
(FRVTA) staff members welcomed all industry-based attendees with a free 
coffee and donut breakfast as well as a variety of free sandwiches for lunch 
in an effort to make sure everyone could see the huge variety of new 2016 RV 
products on display.

And if the RV Industry offered it, it was on display at the RV SuperShow! 
Everything from inexpensive folding campers to multimillion-dollar custom-
built land yachts was available. With 1350 RVs on display representing 98 
manufacturers, time certainly became an issue as both Industry Day attendees 
and customers alike scrambled to see it all.

That was truer than ever on opening day, Wednesday, January 13, as FRVTA 
Marketing Director Dave Kelly said. “This year opening day set another 
attendance record with 17,865 that day alone!” he exclaimed. “This first day 
attendance record bodes well for us all and shows that the RV Industry has 
done an exceptional job, especially here in Florida, of showing the public how 
enjoyable the RV Lifestyle is.”

In fact, Andy Baer, national sales manager for Red Bay, Ala.-based Tiffin 
Motorhomes Inc., which at 35 units had its largest display ever at the 
SuperShow, described the first day as “gangbusters.”

While this year’s RV SuperShow didn’t eclipse last year’s record crowd of 
63,264, it still managed to attract a huge audience of 62,965 despite a stormy 
weekend.  And, to help make sure attendees visited each of the 450 displays, 
the RV SuperShow continued offering it’s two-day show pass at no additional 
cost. “Despite the crowded aisles, our trams continually ran throughout the 
fairgrounds so patrons could move throughout the show,” Dave said.

Dave explained that this year’s theme of “Discover Your Room With A View” 
was developed to emphasize the RV Lifestyle that allows RVers to see new 
sites and vistas each and every day. “RVers have the enviable opportunity of 
traveling to new locales each and every day,” he explained. “It’s this outdoor 
appeal that’s become so attractive to retiring Baby Boomers, families, 
Millennials—you name it—people are excited to discover the natural beauty of 
our great nation.”

continued on page 3
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PRESIDENT’S MESSAGE

As I write this message, I’ve been informed that 
the 31st Annual RV SuperShow was a huge success 
for all participants, both dealers and vendors. 
This bodes well not only for Florida’s RV Industry, 
but for the nation as well. As a bellwether event 
for the national RV Industry, the RV SuperShow is 
seen as setting the tone for every business that has 
anything to do with RVs.

While this year’s RV SuperShow didn’t eclipse 
last year’s record crowd of 63,264, it still managed 
to attract a huge audience of 62,965 despite a 
stormy weekend.

Congratulations to our entire FRVTA Staff who did (and continue to do!) such a 
terrific job ensuring that the RV SuperShow remains the largest and best attended 
RV Show in the nation.

Remember last month when I wrote that 2016 might be a year of crazy ups, 
downs, and contradictions. Well it 
sure seems to be beginning that way, 
with fuel prices down, stocks down…
up…no down, RV new unit orders up, 
the list goes on and on. I believe this is 
going to be a very interesting year!

I recently read an article in the “RV 
Daily Report” entitled “Are Customers 
Always Right? You can read the entire 
article here: http://rvdailyreport.com/
opinion/opinion‐are‐all‐customers‐
alwaysright/

I hope if you are an owner or 
manager you will take a few minutes 
and check it out, as this is a social 
media issue of which we should all be 
very cognizant. At first I made a quick 
read, but many issues start coming 
to light and after a second, closer read. I believe this is a subject that should be 
discussed at all levels within every organization.

In overview, the article describes a customer blasting an RV Manufacturer every 
which way via social media for what the customer considers problems with his 
unit. The article continues to describe steps taken by the manufacturer to satisfy 
the customer’s issues, and more.

The bottom line is the manufacturer could be any business, yours, mine or even 
the convenience store on the corner, and it could be any customer. But, is there a 
point where enough is enough? Fair is fair? Are we as a society just going too far? 
So please give the article a read and more importantly give it some serious thought.

As our campgrounds start reaching “Snowbird” capacity, our northern visitors 
are enjoying our activities, warm Florida destinations and our ever-friendly 
customer services. Now, we only need to figure out a way to stop the rain and make 
El Niño go away!

If there is anything we here at the FRVTA may assist you with, please let us 
know, as your input is always appreciated and welcome.

Till next time,

ROB ROTHENHAUSLER
FRVTA PRESIDENT
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To attract the massive crowds, Dave followed through 
with his impressive usage of a variety of traditional media, 
including television, radio and newspaper, coupled with 
new media, such as daily online blogs, photos and emails, 
to attract the overflowing marketplace.

While thousands attended this year’s event, FRVTA 
Executive Director Lance Wilson 
pointed out that the national Go 
RVing marketing campaign was 
another contributor to the show’s 
overall success. “Dave’s efforts 
certainly were a major factor in 
attracting the crowds,” he said. 
“And the national marketing 
efforts laid the fertile ground that 
gave us a great assist.”

And that extra assist was 
instrumental in providing 
show participants with 
an outstanding payoff of 
increased sales. “Everyone I 
spoke with had great sales,” 
Dave said. “This response 
from both participants and 
attendees was gratifying 
after the hard time 
experienced several years 
ago. In fact, most wanted 
the show to go on longer!”

Lance explained that the show 
was able to deploy additional 
acreage found last year after 
utilizing a surveyor to revise and 
expand the show’s layout. This 
enabled the FRVTA Staff to put 
more products on display than 
ever before, ensuring that the 
Florida RV SuperShow remains the 
largest RV Show in the nation.

“While our show display space 
has reached maximum capacity 
here at the fairgrounds, we now 
know exactly where to place our 
many manufacturers so they can 
properly display their products,” 
Dave explained. “Of course, our aisles 
already are packed so it’s hard to drive 
shuttles through the crowds!”

Besides coaches of all types, sizes 
and price ranges, over 450 booth 
suppliers provided an extensive 
assortment of camping-related 
accessories, such as braking and 
suspension systems, insurance, cooking displays and 
camping resorts all designed to enhance the outdoor 
experience.

And, what better place to show your products to 
thousands of RV enthusiasts than at the RV SuperShow! 
That’s the thought process at Thor Motor Coach, which 
brought its full product line to this year’s event.

“The Florida RV SuperShow is an outstanding way for 
the public to see all of Thor Motor Coaches products,” 
noted National Sales Manager Joel Grimm. “Plus it’s 
warmer here than elsewhere!” he joked.

Thor introduced its new tag-axle T42 model Venetian 
diesel motorhome. Powered by a Cummins ISL engine 

rated at 400 hp, the new floor 
plan features big theater seating 
with a 60-inch big screen LED 
smart HDTV. It rides on a 
Freightliner XCR chassis and 
includes polished porcelain 
tile and a large 30-by-42-inch 
oversized shower in the rear 
bath. Thor also introduced 
its newest Class C luxury 
motorhome, the Quantum, 
available in multiple sizes from 

26 to 31 feet in length.
Roadtrek Motorhomes, a 

Class B manufacturer based 
in Ontario, showcased two 
new models based on the 
Ram ProMaster chassis–the 
Zion Link and the Simplicity.

The Zion Link, the third 
model in the Zion family 
of products, is the first in 

the industry built on the Dodge 
ProMaster 1500 chassis with 
136-foot wheelbase. Perfect for a 
couple or single traveler, the unit 
features a full kitchen galley, large 
storage capacity and a separate 
hideaway/telescoping shower area 
that doubles as additional counter 
space. It’s a comfortable driving 
and riding vehicle with great fuel 
economy.

The Simplicity is an entry-level 
model that is build on the Dodge 
ProMaster 3500 chassis, which 

makes it an ideal coach for anyone 
just starting out in the RV Lifestyle. It 
offers a full kitchen galley, microwave, 
refrigerator and lots of storage 
including a space-saving slide-out 
pantry and large pot drawer. It features 
seating for five passengers and a rear 
power sofa that quickly converts to a 
king-size bed.

Besides these two new units, 
Roadtrek also displayed the CS 

Adventurous on the extended XL chassis featuring the 
newest options for the extended model, the E-Trek with 
4x4, Zion SRT, 190 and 210 Popular, 170 Versatile and an 
RS Adventurous.

Not to be outdone, Spartan Motors featured several 
new products, including its Premier Foundation platform. 

continued on page 4
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The company also displayed the K3600GT chassis that 
powers the Newmar King Aire and the Foretravel Realm.

Spartan showcased its new mobile application, 
Spartan Connected Care. This app was created to ease 
service and maintenance, and further build a sense of 
community for Spartan’s RV customers. The mobile 
app provides owners of motorhomes built on Spartan 
chassis with instant access to a pre-trip 
inspection checklist, coach-specific 
diagnostic codes and an interactive map 
to locate the closest Spartan-authorized 
service center. The application also 
provides quick links to Spartan’s online 
parts and accessories, merchandise, and 
notifications of events and rallies where 
owners can meet with Spartan engineers 
and service technicians.

The company also offered “Ride and 
Drives” during the show that gave 
potential owners an opportunity to 
experience the Spartan. “We’re excited 
to demonstrate why Spartan chassis 
are the premier foundation for luxury 
RVs,” said Mike Butler, national sales 
manager. “The Florida RV SuperShow 
gave our owners and potential buyers 
the perfect opportunity to see what 
gives a motorhome built on a Spartan 
chassis its superior ride and handling.”

An unusual offering was the 
Cricket line of travel trailers. Offered 
exclusively in Florida by Como RV 
of Inverness, the Cricket line can 
be pulled by many four-cylinder 
engines. Products include the Gear, 
the Camp and the Trek. Depending on 
the size of unit selected, trailers can 
accommodate up to two adults and 
two children. Designed via inspiration 
from NASA, units feature integrated 
plumbing and electrical systems that 
allow RVers to spend days off the grid.

Returning once again was Tom Martin 
and his outstanding selection of “Classy 
Chassis.” Based in Valparaiso, Indiana, the 
after-market retailer offered a large choice 
of decked-out custom-enhanced trucks 
and tow vehicles. “We offer completely 
customized truck conversions with a 
variety of notable accessories all designed 
to provide towing RVers with the most 
comfortable ride possible,” he described.

Other manufacturers, too numerous to present here, 
also provided their newest innovations and products to 
the throngs that engulfed the show.

Besides RV products, attendees were able to enjoy 
a variety of seminars, including National RV Writer 
Bob Marx who hosted two seminars daily––“Tips for 
Choosing The Right RV” that helped buyers decide which 

RV is right for their particular lifestyle and “Full Time & 
Extended RV Travel” that detailed how RV travelers deal 
with banking, bill paying, telephone communications, 
e-mail, mail forwarding, medical care and other concerns 
while on the road.  Additional featured seminars included 
Basic RV Maintenance, RV Generator Maintenance and 
RV Caravanning.

Walter Cannon, the executive director 
of the RV Safety Education Foundation, 
offered seminars on Saturday covering 
RV weight and tire safety issues. Cannon 
is an RV industry recognized authority 
on topics of load management, matching 
trucks to trailers, RV tires, driving, road 
use legislation and other safety-related 
topics. 

Interesting and unusual entertainment, 
such as spinning jugglers, marching 
bagpipers, musical pirates and jumping 
clowns, also captivated the crowds, 
making sure they stayed at the show 
longer and remained focused on the 
many RV displays spread throughout the 
fairgrounds. The kiddies enjoyed a special 
play area on Saturday and Sunday that 
offered bounce houses and other fun 
activities. 

Of course, the SuperRally made 
attending the RV SuperShow easy. 
Celebrating its 29th year, this major 

RV rally was open to any and all RV 
clubs and the general public. Rally 
tickets offered patrons a number of 
amenities including free admission 
to the SuperShow all five public days, 
meeting facilities for their club, free 
coffee and donuts each morning 
and seminars. Three nights of 
entertainment and refreshments were 
also included. This year featured the 
return of “The Rivoli Revue” music by 
Kay and Ron Rivoli, a fun evening of 

family entertainment by “The Malt Shoppe 
Memories“ and “Cross Strings.”

“I believe we had over 700 coaches 
registered by the time SuperShow opened 
on Wednesday,” said FRVTA Show Director 
Lesa Colvin. “We certainly made sure they 
were kept active during their stay with us!”

With the success at this year’s RV 
SuperShow, it seems as if the national RV 
Industry is in for another banner year. 

How can this year be topped? Mark your calendars now to 
attend the 32nd Annual RV SuperShow, returning again to 
Tampa’s Florida State Fairgrounds, January 18th through 
the 22nd, 2017.

For more information on the 2017 Florida RV 
SuperShow, contact the FRVTA State Office at (813) 741-
0488 or visit our website at www.frvta.org.

SUPERSHOW CONTINUED FROM PAGE 3
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Outdoor recreation leaders report good sales and 
activities from 2015 and have expectations of still 
stronger activity in 2016, according to a recent report 
from the American Recreation Coalition, Outdoor 
Recreation Outlook 2016.

Americans spend more than $650 billion annually on 
equipment ranging from skis and tents to RVs and boats, 
and on services ranging from fishing licenses to zip lines, 
supporting millions of jobs in manufacturing, 
sales and service. Though the 2008 recession 
hurt, 2015 continued the recovery seen over 
the last few years. And renewed interest in 
outreach and promotion by federal land and 
water management agencies, based around the 
National Park Service’s Centennial Celebration, 
is creating new opportunities for Americans 
everywhere to enjoy the great outdoors.

A core strength of outdoor recreation in 
America is the lure of America’s public lands 
and waters covering nearly one third of the 
nation’s surface. America’s National Park System 
comprises 408 units, ranging from world-
renowned destinations to small historic sites.

Many park sites suffered from recent events including 
hurricanes and fires, and from the turmoil of government 
budgets in 2013, together causing a significant drop in 
visitation. However, visitation is on the rise, and was up 
3.66 percent from 2014 levels, with 8.7 million more visits 
in 2015. This increase was assisted by the National Park 
Service’s first major promotional campaign in 50 years, 
“Find Your Park,” as well as the “Every Kid in a Park” 
initiative, aimed at providing 4 million fourth graders and 

their guests an experience on public lands and waters 
throughout the school year.

The latest data shows that America’s State Parks hosted 
more than 740 million visitors in 2014, an increase of 
more than 12 million from the preceding year. State parks 
now report an inventory of more than 217,000 campsites, 
of which about one-third are seasonal. Of the nearly 60 
million overnight visitors to state parks in 2015, over 50.3 

million were campers.
Recreation vehicle sales have remained 

strong as well with the Recreation Vehicle 
Industry Association (RVIA) reporting that the 
latest year-to-date shipping data of new units 
increased this past November to 346,221. RV 
sales forecasts for 2016 remain favorable as 
well.

ACTIVE Network, the organization that 
manages recreation.gov, the unified means 
for making reservations on all federal lands, 
reports that reservations increased 19 percent 
– to 4.4 million in 2015, up from 3.7 million in 
2014. Recreation.gov recorded more than 22 
million visits, an increase of 31.25 percent, and 

a 28.15 percent increase in users, with nearly 12 million in 
2015. Use fees also increased 12 percent over 2014 levels. 
Reserved federal facilities increased from 3,079 to 3,205 
over the same period.

Recreational activities continue to be a mainstay of 
the American lifestyle, and there is widespread optimism 
regarding 2016. RC’s report is available for download as a 
PDF at www.funoutdoors.com/node/view/3296 
–American Recreation Coalition

Positive Outlook for 2016 Outdoor Recreation

November motorhome retail registrations edged up 
4.1% compared to the same period a year ago while sales 
for the 11 months of 2015 grew 14.7%.

According to the latest report by Statistical Surveys Inc. 
(SSI), Forest River Inc. was the motorized sales 
leader through November with a 26.4% market 
share, closely followed by Thor Industries Inc. 
(25.1%) and Winnebago Industries Inc. (19.8%) 
share.

Sales in the Class A motorhome market 
were flat in November, up only 1.9%, while the 
sector posted an 11.2% gain year-to-date. Thor 
led this segment with a 26.4% market share 
followed by Winnebago (16.9%), Forest River 
(16.1%) and Tiffin Motorhomes Inc. (14%).

Class C registrations increased 7.2% in 
November and 18.6% for the 11 months. 
Forest River was the sales leader year-to-date 
with a 37.5% market share, followed by Thor (23.8%) and 
Winnebago (23.9%).

For Class B motorhomes, year-over-year retail 

registrations dipped 2.4% in November, but posted a 20.5% 
gain year-to-date, according to SSI. Prior to November, the 
sector showed sales gains every month in 2015.

Winnebago Industries Inc. was the top-selling 
manufacturer through November with 33.9% 
of the Class B market, followed by Roadtrek 
Motorhomes Inc. (28.6%) and Thor Industries 
Inc. (24%).

In a preview of first quarter 2016 
sales trends, RVIA’s December survey of 
manufacturers recently reported that 
wholesale shipments to retailers of all RVs 
finished 2015 strongly, rising to 28,025 units. 
This is 4.8% ahead of the final month last year 
and the largest December total since 2005.

For the year as a whole, all RV shipments 
reached 374,246 total units, an increase over 
the previous year of 4.9% and the best yearly 

total since 2006.  This year marked the sixth consecutive 
annual increase in RV shipments since the end of the last 
recession. –RV Business, RVIA

November Motorhome Sales Record 4.1% Gain with
December Unit Shipments Best Since 2006 
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Anyone remember Roman 
Numerals? Do kids study 
them in school anymore? 
What would your financial 
statements look like in 
Roman instead of Arabic 
numerals? Looking at life 
from the Romans’ point of 

view might help us, especially in politics.
American politics in this election year prompted me to 

look back at the Roman Republic (509BC to 27BC). Many 
do not realize that Ancient Rome was a Republic, ruled 
by elected leaders, for almost as long as it was an Empire, 
ruled by Emperors. The Empire did not begin until the 
people gave their power to the Emperor. In the west, the 
Empire lasted from 27BC to its total collapse in 476 AD. 
The 482-year tenure of the Roman Republic was almost as 
long as the 503 years of the Empire. 

The Roman Republic was a populist form of 
government. The people were “in charge.” In the early 
years, the “people” were the aristocrats who formed 
a Senate of governing officials. Shortly thereafter, the 
government included all Roman citizens.

Every year, the people went to the polls. They elected 
two Counsels of equal rank to preside over the Central 
Roman Government. In the early days, the two Heads of 
Government would rule on alternating days. That practice 
soon evolved into alternating months, then to six-month 
terms. Checks and balances prevailed. The Counsels had 
veto power over each other.

Can you imagine annual elections and six-month 
terms for the top national leader? It kept the people “in 
charge” for almost 500 years. Remember, in those days 
the roles of government were limited to foreign affairs, 
domestic defense and law and order. What a concept!

We, the “people,” of the U.S. are still “in charge.” If we 
are smart, we won’t give up that power to an Emperor or 
anyone else, even after 482 years. Are we doing a good job 
of exerting the power of being in charge? Annual elections 

and six-month terms might not work today, but smart 
citizens can use the current system to stay “in charge.” 
I urge you to put “communicating with my elected 
political leaders” on your list of New Year’s Resolutions.

Don’t confine your voting to Election Day. You can 
weigh in whenever you feel the need. Contacting a 
state or national politician used to mean writing a 
letter, traveling to a local office or even making a phone 
call. Some of that has changed. Visits and phone calls 
remain good, but electronic mail is way more efficient. 
E-mail allows you to get your messages to Senators, 
Representatives and the White House very quickly. You 
can “vote” every day if you wish. People have the power of 
the vote on their phone and computer. 

Here are two websites to communicate with the U.S. 
Congress:

 http://www.senate.gov/general/contact_   
 information/senators_cfm.cfm  

 https://writerep.house.gov/writerep/welcome.shtml 

Here are two websites for Florida’s Legislators:

 http://www.myfloridahouse.gov/Sections/   
 Representatives/representatives.aspx

 https://www.flsenate.gov/Senators/ - Senators

Make your resolution to get a dialogue going today. 
Don’t wait until you have a want or a need. Let them know 
when you agree with what they are doing. It makes it easier 
to disagree later. Make sure they understand the impact of 
what they propose will have on you and your fellow small 
business people. Make that resolution. Use your power, the 
power of free speech!

Mike Molino, former RVDA president and namesake 
of the “Mike Molino Learning Center,” is a speaker, 
writer and facilitator for various RV-related issues and 
is available for personal business consultations. He 
can be reached at www.MikeMolinoLLC.com, Mike@
MikeMolinoLLC.com or by calling 703-395-6409.

Spring into the Sales Season with Go RVing Leads
Families across the country are flocking to RV shows, researching campers and mentally 

planning the road trip they’ve always dreamed of. With all of the excitement generated, 
many will visit Go RVing’s website for information and dealership locations.

Be the first to contact these early spring leads by signing up for Go RVing’s Leads-Plus 
dealer tie-in program. You’ll have 24-hour online access to leads prioritized by purchase 
time frame, plus the use of professionally produced commercials, videos and photos from 
Go RVing’s marketing library.

For more information, email Chuck Boyd at RVDA or call him at (703) 591-7130, ext. 113. 
–RVDA

WOW! It’s MMXVI Already

RV BUSINESS BASICS•byMIKE MOLINO CAE
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Sometimes dealers don’t 
receive all the tag and title 
fees from customers to 
which they are entitled. It 
could be because dealers 
underestimated the fees and 
didn’t want to tell customers 

they owed an additional $8.10 (or whatever amount). 
Or it could be the customer just didn’t pay it! Whatever 
the reason, unpaid tag and title fees could add up and 
become an unnecessary expense.

If you have customers who just don’t want to pay the 
fees they owe for title and registration, you have the right 
to place an administrative stop on their tag. I am sure 
most of you already knew this. However, the DMV has 
gotten more stringent on what is required from dealers to 
allow the stop to be placed.

This may seem obvious but the DMV wants you 
to know that if the tag and title fees were included in 
the financed amount, you will not be able to place an 
administrative stop on the customer’s tag. The stop only 
applies to those tag and title fees that are attempted to be 
collected from the customer as C.O.D.

Here is what you will need to place an administrative stop:
1. Completed Dealer Request for Registration Stop 

(Form HSMV-MS2001)
2. Copy of the Certificate of Registration
3. Copy of Form HSMV 82041. This is the receipt from 

the tag office showing the amount charged for tag and 
title fees.

4. Cash on Delivery (C.O.D.) Notice containing 
notification to customer about what will happen if 
they don’t pay the fees. This form must be signed by 
the customer.

5. Copy of your buyer’s order showing that the tag and 
title fees were to be paid C.O.D.

The DMV has actually produced a C.O.D. form with all 
the required notifications that dealers may use. Using this 
form and complying with the other requirements listed 
above will make it more likely that your request for the 
administrative stop will be granted.

DMV has also made it more convenient to file the 
request for the stop. You may now email all documents to 
the following address: UnPaidFeeStop@flhsmv.gov. You 
may also fax the request to (850) 617-3946.

By the time you read this newsletter, I will have the 
above documents loaded onto the Knowledge Base with an 
explanation on how to complete all documents and file the 
request. Hopefully you won’t ever have to do this. But if you 
do, you’ll know how.

S. Allen Monello, D.P.A. is the Managing Member of the 
Automotive Industry Center for Excellence, LLC. Allen 
provides compliance consulting and training services 
to dealerships. Allen recently earned certification as 
a “Consumer Credit Compliance Professional” by the 
National Automotive Finance Association. He can be 
reached by email at Allen@TheAICE.com or by phone at 
(727) 623-9075.

Optimism among dealers and other industry 
participants in the outlook for the RV Industry continued 
to increase from prior years, according to annual survey 
results recently released by Commercial Distribution 
Finance (CDF), a business of GE Capital.

According to a news release, almost half (48%) of 
survey respondents said they expect sales to 
rise 5% to 10% next year, up from 41% who 
foresaw that rise in sales 12 months ago. 
Additionally, 31% of respondents expected RV 
sales to grow more than 10%.

“The state of the RV Industry is strong. 
Vehicle sales are at near record levels and 
are expected to increase in 2016,” said Tim 
Hyland, president of CDF’s RV group. “We’re 
excited to watch this trend continue and are prepared 
to do everything we can to support our RV industry 
customers as they innovate and grow.”

For the fourth year in a row, survey respondents voted 
travel trailers as the most popular type of RV with 44% of 
the vote. This was followed by motorhomes (34%), fifth-
wheel trailers (18%) and folding camp trailers (4%).

When asked about business impact in the year ahead, 
the majority of survey respondents were most optimistic 

about consumer demand (57%). Conversely, 
the top concern for respondents was product 
affordability (34%). While the RV Industry was 
optimistic a year ago about the availability 
and stability of wholesale financing options, 
almost a third (31%) listed it as a concern for 
2016 based on rising interest rates.

The RV Industry survey of 61 respondents 
was conducted Dec. 1-3 during the National 

RV Trade Show in Louisville, Ky. Seventy-five percent of 
the respondents were dealers, 4% were manufacturers 
and 21% were other industry participants.–RVBusiness

GE CDF Poll: RV Sales Outlook Upbeat For 2016

Are You Collecting All Customer  
Tag and Title Fees?

DEALER DETAILS•by S. ALLEN MONELLO, D.P.A. AICE
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Alliance Coach RV Now A Platinum Partner Dealer
Alliance Coach RV Sales and Service recently announced they are the first RV Dealer to join a new parts partner 

program with REV Recreation Group. Alliance Coach President Alan Shapiro said, “We are proud 
to be the first dealership to become a Platinum Partner. This unique program will make servicing 
RVs manufactured by REV-owned brands easier for us and, more importantly, help us better care 

for our service customers.”–news release

LaMesa RV Up and Running After Fire
LaMesa RV in Port St. Lucie was open for business despite a fire on January 7 that 

destroyed or damaged several RVs and a building at the dealership near Interstate 95 
and Midway Road.

“We do not suspect arson, but it’s still under investigation,” Catherine Chaney, St. 
Lucie County Fire District spokeswoman said. Chaney said about six recreational 
vehicles were destroyed or damaged, and a building was destroyed. She said the 
ceiling collapsed, melting from the heat. About 40 firefighters battled the flames.

Gary Wilson, director of sales at La Mesa RV, said the structure that burned was a 
reconditioning building and is the smallest of those at the complex.–RV Daily Report

Giant Recreation World Breaks Ground for New Store, Readies for ‘Next Level’
Giant Recreation World recently held a groundbreaking ceremony for it’s new state-of-the-art 25-acre dealership. It is 

located at 1355 Culver Drive NE in Palm Bay, which will become the new site for the company’s Melbourne outlet. The 
dealership will continue operations at its original store in Winter Garden, which 
also serves as corporate headquarters.

 “For around 10 years, our vision has been to find property that was affordable 
and offered interstate frontage,” President and CEO Larry McNamara told 
RVBUSINESS.com. Giant Recreation World is a family-owned and operated RV 
dealership that has been in business since 1976 with three current Central Florida 
locations.

Giant Recreation World has planned a 35,000-square-foot sales and service 
building in Palm Bay that will include 18 bays with a paint booth and a lift.

Future dealership expansions plans include a new Daytona site that will include a 28,000 square foot facility with 12 
service bays. This will replace the dealership’s current 5-acre Ormond Beach location–news release

Lightning RV Supply Now Part of Camping World
Southern regional wholesale aftermarket distributor and longtime FRVTA member Lightning RV Supply was recently 

acquired by Camping World in an effort to significantly bolster the nationwide company’s inventory of replacement 
parts distributed through its National RV Supply division.

John Sirpilla, chief business development officer for Camping World, stressed that 
Thonotosassa-based Lightning RV Supply, led by President Brad Green, would continue to service 
its existing customer base while also becoming a key “hard parts” supplier for Camping World’s 
120-plus stores.

“They have serviced our Camping World parts and services departments in the South for years 
and have been a difference maker,” said Sirpilla. “They will still operate under their own brand and 
continue to work with their existing clients. But now Lightning will partner with National RV Supply 
to take care of all our Camping World dealers. They will also have the full support of our inventory 
system, plus our buying power.”

Sirpilla noted the move was predicated through a strong working relationship built over the years 
with Lightning RV Supply, which entered the RV sector in 1992.

Green noted, “We are excited to team up with Camping World/National RV Supply. Their 
assistance in building my inventory to ensure I am able to offer our dealers more products at even better prices with 
the same commitment to service that Lightning has been known for is truly a blessing. I’m honored to be part of the 
team.”–RVBusiness
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If you have a story or item of interest 
concerning your business that you would 
like to share with the FRVTA membership, 
please contact Dave Kelly at davekelly@
frvta.org in the State Office.

NEW MEMBERS
ALL AMERICAN GUTTER PROTECTION 

7060 103rd St, Ste 119
Jacksonville, FL  32210
844-709-9712 
www.allamericangutterprotection.com
Supplier – Region 6

AVID INSURANCE SERVICES 
1480 Beltrees St, Ste 1
Dunedin, FL 34698
727-738-1770
727-738-2843
Finance - Region 3

REGION 1 • NO MEETING
REGION 2 • February 17 • Gander Mountain • 100 Gander Way • Palm Beach Gardens
REGION 3 • February 9 • Rusty Pelican • 2425 North Rocky Pointe Dr. • Tampa
REGION 4 • February 10 • Bone Fish Grill • 7830 West Sandlake Rd. • Orlando
REGION 5 • TO BE DETERMINED •Tuscany Italian Bistro • 36178 Emerald Pkwy. • Destin
REGION 6 • February 16 • Copeland’s of New Orleans • 4310 Southside Blvd. • Jacksonville
REGION 7 • February 25 • Braised Onion • 754 NE  25th Ave. • Ocala
ALL MEETINGS: Cocktails 6:30 PM • Dinner 7:00 PM

DREAM BOAT INTERIORS, LLC 
380 N Lombardy Loop
Jacksonville, FL 32259-5266
904-910-3732 
www.dreamboatinteriors.com
Supplier – Region 6

LEAFFILTER NORTH OF FLORIDA, INC 
1595 Georgetown Rd, Ste G
Hudson, OH 44236-4045
800-290-6106 
www.leaffilter.com/offices/florida/
Service – Region 10

W M BARR 
6750 Lenox Center, Ste 200
Memphis, TN 38115-4281
901-775-5449
www.damprid.com
Supplier – Region 10

Giant Recreation World Donates $27k to NVHS
National Veteran Homeless Support (NVHS) sent a sincere thank you to Giant 

Recreation World of Winter Garden, Fla., for their 2015 donation of $27,000 for 
homeless veterans in need. These funds helped NVHS give homeless and low-
income veterans and veteran families a Christmas to remember and a chance 
to improve their lives through connecting with benefits they need and deserve, 
a release from NVHS reported.–RV Daily Report

Sys2K Software Announces Partnership with ARI Network Service
Sys2K™, a leading provider of Windows®-based dealer management software for dealers and manufacturers based 

in Altamonte Springs, recently announced it will partner with ARI Network Services, Inc. to integrate 
their website and software platforms.

The announcement comes in tandem with the launch of ARI’s award-winning Endeavor website 
platform into the RV marketplace. Proven in power sports, outdoor power equipment and marine 

markets, ARI has customized the Endeavor platform to meet the demanding needs of the RV Industry.
Sys2K’s Windows-based dealership management software scales to meet the unique needs of 

individual dealers with modules including customer relationship management, finance and insurance, 
unit inventory, parts, service, rentals, storage and slip management, accounting, and payroll. For more information, 
visit http://www.sys2k.com.

OCALA RV SHOW • FEBRUARY 4-7 • Florida Horse Park

JACKSONVILLE RV SHOW • FEBRUARY 11-14 • Jacksonville Equestrian Center

WEST PALM BEACH RV SHOW • FEBRUARY 12-15 • South Florida Fairgrounds

TAMPA BAY SUMMER RV SHOW • JUNE 23-26 • Florida State Fairgrounds

2016 FRVTA  
SHOW SCHEDULE


