
We will only be approximately 90 miles away from Cuba as we 
celebrate the 36th annual FRVTA State Convention at the beautiful 
Hawk’s Cay Resort on Duck Key. This is the same resort that hosted 
the 25th Annual FRVTA State Convention, so you all know how nice 
it is!! Being so close to Cuba, it was only natural that the theme for 
this year’s Friday night dinner is Havana Nights. The dates for the 
convention are Thursday, September 8 through Sunday, September 11.

This year’s convention will feature the brightest and best minds in the RV 
Industry to bring FRVTA members up-to-date on the state of the industry and 
what to expect in the coming months.

The theme for the convention is “Escape to Paradise, Discover the Keys to 
Success.” The “Tank Tops and Flip Flops” Hospitality Room is a great place to 
unwind after a busy day of discovering the “Keys to Success” while relaxing 
with fellow industry professionals from around the state and country.

Everyone comes together at the “Island Time” Welcoming Reception on 
Thursday evening. This wonderful reception will include a Sunset Toast as we 
head into the Gulf to toast the sunset with champagne.

Friday morning the convention kicks off with the general session. This 
session will also feature representatives from RVIA and RVDA to update 
everyone on the record-setting year the RV Industry is enjoying. Friday 
afternoon will be time for the “Fun in the Sun” events including a snorkeling 
trip to a local reef, kayaking and paddle boarding on crystal clear waters and 
the dolphin encounter.

Whatever you choose to do that afternoon, be ready to celebrate Cuban 
traditions and foods at the “Havana Nights” Costume/Dinner Party. Cuban 
music, food and dancers will give the feeling of being on the island.   

Saturday morning the breakout sessions will bring detailed information 
to attendees in smaller, more intimate classroom settings. Allen Monello will 
cover Dealer Compliance Issues, Tom Walworth from Statistical Surveys will 
take a look at the industry numbers and there will be other sessions covering 
Identity Theft, Social Media and topics of concern for the entire industry.

If you’re looking forward to a nice quiet lunch on Saturday, you are going 
to be very disappointed as “Super Dave” presents “Let’s go Bongos,” a fun and 
prize-filled Game Show Luncheon. Contestants will try for cash and prizes 
just like the old “Let’s Make a Deal” game. Cuba and island trivia and tropical 
“Name That Tune” music will also be a part of a very lively lunch.

The convention wraps up that evening with the “Sunset Breeze” Awards 
Banquet and Silent Auction. The Silent Auction benefits the FRVPC Fund and 
will feature such items as weekend getaways, I-pads, E-readers, I-Watches 
and Disney Gift Certificates among lots of other great items.

There are still a few sponsorship opportunities and FRVTA is still taking 
prize donations for the Silent Auction and the game show luncheon. For more 
information or to make a donation, contact the Florida RV Trade Association 
at (813) 741-0488.
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PRESIDENT’S MESSAGE

I believe it’s official – those “Dog Days of 
Summer” are here and arguably our big-
gest national holiday, the Fourth of July, 
starts the month.

Happy Birthday America!  
Let’s Go Campin’

With six years of consistent growth, the RV 
Industry is setting new records. As recently 
reported (June 1, 2016) by Ben Quiggle of “The 
Elkhart Truth,” RV shipments are expected to hit 390,000 in 2016, while experts 
are predicting the industry could top 400,000 shipments in 2017. This will be the 
first time that level has been reached since anyone started tracking RV shipment 
numbers said Recreation Vehicle Industry Association spokesman Kevin Broom.

As we enter the heart of our summer vacation time, our dealerships are busy 
with service department request, parts ordering (yes, they need it in the next 30 
minutes!) and hopefully an RV upgrade or two. Remember, last year I mentioned 
“the customer can be frustrated and unhappy with their current situation. Try to 
put yourself in their position and handle every situation as professionally and 
timely as you are able.”

As most of you know, I am in the unique position of having obligations to both 
an RV Dealership and a campground. This affords me the firsthand experience of 
selling or servicing a product, then witnessing the customer’s actual utilization of 
the product.

I still find it interesting (and sometimes humorous) how different people 
interpret the exact same instructions. Some people seem to get it the first time just 
by verbalization, while others need the demo method for everything.

But that is where the “camping community” really shines. The person camped 
next to you, a total stranger, stops everything (unless they are receiving a text!) to 
share their knowledge and experience. This keeps me aware of the necessity to 
keep things simple and ask if I am being understood as explanations are being 
made, even to the point of having the customer demonstrate their understanding.

We are in the middle of hurricane season. Have you gathered your team and 
discussed steps that will/should be taken if the need arises to evacuate your 
business location? Things like securing property, insurance documents to be 
evacuated, how to remain in contact with key people in case cell towers are down, 
what is expected of certain personnel (before, during and after the event), what 
they can expect from you, information backups, online, offline and hard copy? We 
have been fortunate these past several years so don’t become complacent.

Don’t Forget! Mark your 
calendars for the FRVTA Annual 
State Convention, September 8 to 11 
at Hawk’s Cay Resort–MM60 Duck 
Key in the beautiful Florida Keys.  
Lots of good information!

Till next time…
ROB ROTHENHAUSLER
FRVTA PRESIDENT
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The annual election of FRVTA State Officers will take 
place at the State Convention (September 8-11 at Hawks 
Cay Resort on Duck Key) in accordance with the FRVTA 
By-Laws. The Nominating Committee would like to hear 
from any qualified candidates (see below) who would like 
to submit their name for nomination to State Office.

Those candidates nominated thus far are:
President: RYAN HOLLAN, Camping World 
Vice President: NELDA IACONO, North Trail RV Center
Treasurer: ROB COCHRAN, Camping Connections
Secretary: Open 
Other members interested in running for state office 

should contact the Nominating Committee Chairman, 
Sam Abdo, at (805) 215-1200.

ARTICLE VI SECTION III
VOTING: Voting on all questions or issues submitted 

to a vote of the members, shall be done in such a manner 
as is determined by the person presiding at the meeting, 
or by a majority vote of the members. In connection with 
any secret ballot vote, the person presiding at the meeting 
where the vote is to be taken shall appoint two tellers to 
distribute, collect and count the ballots.

SECTION IV
PROXIES AND ABSENTEE BALLOTS: There shall be no 

voting by proxy at any meeting of the FRVTA. Absentee 
ballots may be cast for the election of State Officers, 
which will be held at the Annual General Membership 
Meeting or Convention. It will be the responsibility of 
the Chairman of the Nominating Committee to see 
that absentee ballots containing the nominations for 
all officers are mailed to all voting members who have 
provided written notice that they will not attend the 
General Meeting.

All absentee ballots must be returned to the Chairman 
of the Nominating Committee in adequate time to allow 
the sealed votes to be presented to the teller prior to the 
voting at the General Meeting.

FRVTA STATE ELECTIONS SET FOR SEPTEMBER
It’s Your Chance to Make a Difference!

ARTICLE VII SECTION II
ELECTION AND TERM OF OFFICE: All officers of the 

State shall be elected by a majority vote of the members 
present at the Annual Meeting except where previously 
noted. All officers will be elected to serve a one-year term 
of office. Any officer can be nominated for an additional 
term of office with no more than two (2) consecutive years 
being served in any one office. No member shall serve in 
the State Office of President, Vice President, Treasurer or 
Secretary unless they previously have served on the Board 
of Directors for a minimum of one year. Only an owner, 
corporate officer, sole proprietorship or its assigned 
designee is eligible to run for State Office.

 FRVTA State Officers 
(front) Chairman of the Board Sam Addo, Treasurer 
Neldo Iacono, (back) Vice President Ryan Hollan,  
President Rob Rothenhausler and Secretary Rob Cochran

The 36th Annual FRVTA State Convention is the perfect opportunity to 
increase your company’s recognition through reaching a targeted audience 
of RV Dealers, Manufacturers and Suppliers. Sponsorship opportunities and 
prize donations for both the silent auction and the game show luncheon are now 
available. For more information or to make a donation, contact the Florida RV 
Trade Association at (813) 741-0488.

Sponsorship Opportunities Available
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RVs Move America, the first-ever economic impact study 
of the recreation vehicle industry, revealed the RV Industry 
contributed $49.7 billion to the U.S. economy in 2015, and 
provided 289,852 full-time jobs to American workers.

“The study demonstrates that the RV Industry is a dynamic 
part of the U.S. economy,” said Frank Hugelmeyer, president 
of the Recreation Vehicle Industry Association (RVIA), which 
commissioned the study. “American workers involved in 
our industry earned more than $15.8 billion in wages and 
benefits, and, along with the firms that employed them, paid 
$5.7 billion in federal, state and local business taxes.”

The RVs Move America report includes all companies 
involved in the manufacture, sale, rental, repair, storage 
and service of recreation vehicles, as well as the aftermarket 
industry and the financing and insurance of RV purchases 
and the economic impact of recreation vehicle travel.

Results of the study were released at a news conference held 
during the recent RV Industry gathering in Washington, D.C. 
Joining Hugelmeyer were:

•  Derald Bontrager, RVIA chairman of the board and   
resident and CEO of Jayco Industries

•  Bob Martin, president, CEO and director of Thor   
 Industries

•  Doug Gaeddert, general manager of Forest River
•  Michael Happe, president and CEO of Winnebago   

 Industries
Bruce Andrews, Deputy Secretary, U.S. Department of 

Commerce also participated in the event and applauded the 
industry for its growth, amplifying remarks made in Elkhart, 
Ind. by President Barack Obama during his recent visit last 
month.

“Today’s new report from RVIA could not be more timely, 
as just last week President Obama shined a spotlight on the 
recreation vehicle industry’s impressive growth during his 
visit to Elkhart, Ind.,” said Andrews.

CAMPGROUNDS ABOUND
According to the study, there are 16,750 RV-accessible 

campgrounds in the U.S. and the industry’s impact on 
tourism is significant, with 72,494 total jobs and $2.5 billion 
in related economic output.

It’s estimated that 22 million Americans are planning RV 
trips this summer, many heading to our country’s national 
parks to participate in the centennial celebration of the 
National Park Service.

TOP RV STATES
Indiana (where more than 80 percent of RVs are made), 

California, Texas, Florida and Iowa are the top five states 
that benefit most from the RV Industry, mainly due to the 
presence of manufacturing facilities and robust RV sales, the 
release noted.

FUELING EMPLOYMENT
Increased interest in RVs has spurred the need for an 

expanded workforce across a number of sectors. The study 
estimates there are 228 RV manufacturing facilities in the 
United States that directly employed nearly 31,000 workers in 
2015.

According to Bontrager, that number will continue to grow 

in 2016 and 2017 with every RV Manufacturer currently hiring 
and adding production space to keep pace with accelerating 
demand.

IN ADDITION, THE STUDY ESTIMATES:
• RV use accounts for 45,150 jobs at campgrounds across 

the country.
• Manufacturers of components used to assemble RVs, 

ranging from nuts and bolts to refrigerators and wood 
flooring employed 13,108 workers last year.

• The industry is responsible for creating 60,562 jobs 
with firms related to the RV Industry. These “indirect” 
firms provide a range of goods and services, including 
equipment, raw materials, personnel, financial, 
advertising, consulting, government or transportation 
services. These firms generated about $10.5 billion in 
economic activity.

• RV Dealers employed approximated 29,785 workers in the 
United States.

RVS REACH NEW PEAKS
The ongoing RV expansion has established new records in 

units shipped and consecutive 
years of growth. RV shipments 
are expected to total 396,400 in 
2016 and increase to 404,800 
in 2017, well above the quarter 
century record of 390,362 in 
2006, the release noted.

Moreover, 2017 will mark 
the eighth consecutive year of 
expansion, easily topping the old 
record of five years of gains set in 2006, RVIA reported.

WHAT’S DRIVING A THRIVING INDUSTRY?
Interest in RVs is high for many reasons including:
• Continuous improvements and innovative designs 

minimize weight, lower costs and incorporate high-tech 
amenities to suit the changing preferences of today’s 
consumers.

• Multiple options are available for a variety of tastes 
and price points — from pop-up campers to luxury 
motorhomes, toy haulers to fifth wheelers, and 
conventional travel trailers to park models.

• Continued modest gains in jobs, incomes and household 
wealth and relatively 
low levels of inflation, 
unemployment and interest 
rates.

• Lifestyle: Recent Nielsen 
research shows the most 
appealing elements of RVing 
include being active, enjoying 
outdoor adventures and 
nature, and strengthening family relations.

• Increasing numbers of younger people are jumping on 
board to enjoy RV travel experiences.

• National and state parks perks: Campsites are offering 
more features, including electrical hookups, Wi-Fi and 
family activities.–RVIA

RV Industry Pumps $50 billion into U.S. Economy
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TRAINING NEWS•by Jim Carr, Training Director

June Washington Meetings Bring Changes  
to Florida DLN Training Program

Below is a copy of the 
monthly Mentor Update 
that goes to all Service 
Managers and Training 
Mentors (usually the 
same person) who are 
participating in our 

Distance Learning Network (DLN) web-based training 
program. We currently have over 211 Dealerships 
participating in the program with over 2,000 technicians 
and other service personnel registered into the program.

Greetings everyone! I just returned from our annual 
June meetings with RVIA and RVDA in Washington D.C. 
and as always there is valuable news to report. Please 
review the following information carefully and note 
what the changes are and how they will affect you and 
your training outcomes.

“Right Side” of Technician  
Career Ladder Eliminated: 

The five Specialty Track Certification levels within 
the Technician Career Ladder offerings of Electricity, 
Appliances, Plumbing, Body and Chassis, due to lack of 
participation have been eliminated and all Certification 
emphasis will be re-focused on the General Track of the 

Career Ladder: Registered, 
Certified and Master Certified 
levels. 

After five years of trying 
to implement the “new” 
career ladder, it has become 
evident that the Specialty 
Courses were not being 
utilized to a level to justify 
the expense of continuing 

the offerings. It was reported that only 36 technicians 
had actually completed all five specialties leading to 
Master Certification and not more that 59 had actually 
completed multiple specialties.

Since our Distance Learning Network training has 
always been focused on the General Track, I don’t see this 
change as having any impact on what we are offering or 
the goals of your in-house training programs. It will take 
a little time for us to change the Mentor Training video to 
reflect this change, but that shouldn’t impact what we’re 
all about that much.

RVIA Service Training Council agrees that  
Registered Level Training is Vital at this time: 

With the obvious influx of new employees into the RV 
Industry, especially evident in the Service area, we are 
seeing a very large increase in technician 
training at the Registered Certification 
level. The national RV Service Training 
Council agrees it is absolutely vital to 
prepare all technicians with a solid, 
comprehensive “foundation” level of 
training so they will become skilled early, safely and 
competently with a positive valued outlook toward a 
career in the RV Industry.

To that end, they have directed the Technicians In 
Training (TNT) program to assume a leadership role in 
enhancing the content of the Registered level (Electricity, 
Propane, PDI and Preventive Maintenance) bringing all 
texts, curriculum and testing up to a coordinated level 
to insure success and positive outcomes of all those in 
training. As this initiative progresses, we will be aware 
and mindful of any changes and include them as quickly 
as possible into our program(s).

Training Year Ends July 31: 
Yes, another training year is coming to an end! No 

worry, this is a calendar changeover only and you certainly 
can continue your training with minimal disruption, if 
you choose. Two things happen on July 31:

1. Your current password(s) “sunset” - cease working,  
2. Your subscription year ends.
If you wish to continue on with the Distance Learning 

Network (DLN) for the 2016-17 school year, there are two 
options: 

1. Your dealership will receive an invoice for the new 
year, just pay it and you’re all set for the new year.

2. You will receive a registration form attached to our 
update next month (July), as a second change to 
continue your subscription. Just check with your 
finance folks to see if they paid their invoice, send it 
in and you’re good to go.

Judy will then direct to you a new mentor guide and 
new passwords for the 2016-17 year. And training goes 
on... 

Enough for now!  As we progress toward our end-
of-year activities, I’ll keep you posted on any new 
information that can insure a seamless transition to 
the new year. Any questions – judy.wilson@fgc.edu or 
call us @ 386-754-4225. Thank you for the continued 
opportunity to serve you and to help insure your training 
goals are met.
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We all know how much 
paperwork there is to 
complete a deal. We also 
know how many steps a 
dealership must follow to 
ensure it is complying with 
all state and federal laws. 
Sometimes dealerships don’t 
check enough. Other times, 

no matter how many checks are conducted, the results 
aren’t good.

Such is the case when you end up selling a unit to an 
identity thief. A franchise dealer in the Tampa Bay area 
was recently reminded of this when it sold an Escalade 
to an identity thief for just over $102,000. I am not saying 
the dealership didn’t do all that it should have done to 
prevent the identity theft. Perhaps it did––I have no 
personal knowledge of the circumstances. Rather, this 
article is to remind you that it can happen to you, no 
matter what you do.

The victim of the identity theft was interviewed for an 
article that appeared in the Tampa Bay Times on May 23, 
2016. He was alerted about the theft when a bank called 
him to ask him why he kept missing payments. After filing 
a report with law enforcement, he was told about the 
circumstances of the theft. The victim was quite surprised 
to learn how much information the thief had about him. 
The thief had the victim’s father’s address, which he used 
as a reference on the credit application. The thief also had 
information going back to the victim’s first address of his 
business. Apparently, the thief had done his homework 
and had much more information than the victim’s name 
and social security number.

So what does this mean to you? Each dealership 
should review its Red Flags Rule policies and procedures 
to ensure you are doing all that is possible to “prevent, 
detect and mitigate” identity theft. Ask yourselves these 
questions:

• Are we running all the checks we can through one 
or more databases (credit reporting agencies, social 
security master death file, etc.)?

• When we come across a discrepancy (Red Flag) 
are we doing everything we can to find out why 
the discrepancy occurred and whether it could be 
explained?

• Is our written policy up-to-date?
• Have all sales and F&I staff been adequately trained 

to detect and prevent identity theft and do they know 
what steps to follow when they are dealing with a 
suspected identity thief?

• Are they asking appropriate challenge questions to 
determine whether the customers are who they say 
they are?

• When our software program identifies the customer 
as a “High Identity Theft Risk” are we doing anything 
about it or are we going through with the deal 
anyway?

There are many more questions that dealerships 
should ask. If you don’t have good answers to all of 
the above questions, it’s time to reassess your level of 
compliance with the Red Flags Rule.

Allen can be reached at (727) 623-9075 or by email at 
Allen@TheAICE.com.  You may visit his website at www.
TheAICE.com. 

When Customers are Indentity Thieves

The RV/MH Heritage Foundation Inc. recently announced that plans to build a 60,000-square-foot event center and 
300-site rally park on the RV/MH Hall of Fame’s grounds on the northeast side of Elkhart, Ind. are being considered.

”We’re in the process, and I’ve discussed it with my board of directors, to start 
planning,” Darryl Searer, president of the RV/MH Hall of Fame, said. ”It’s in the 
initial phase.” Searer said he hoped to complete both projects within four years.

The proposed expansion came to light Thursday during a meeting of the 
Elkhart County Redevelopment Commission (RDC), which recommended that the 
Elkhart County Council appropriate $50,000 to study the need for a rally park.

RDC member Mike Huber suggested that part of the cost could be borne by 
the Indiana Regional Cities of Northern Indiana project, which has $42 million to 
spend on economic development projects in the area, although applications to 
receive the money are due at the end of the month.

It was reported that Huber felt the rally park should maybe be large enough to accommodate 500 RVs. ”I’m not 
convinced that their plan is big enough to meet what the market demand actually is,” Huber said. ”I think they could go 
bigger, and I think that’s what we need to find out.”– RVBusiness

Hall of Fame Expansion Study Considered

DEALER DETAILS•by S. ALLEN MONELLO, D.P.A. AICE
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RVIA reports that total shipments to retailers were at 
40,064 units in the April survey of manufacturers, 4.5% 
greater than this same month last year. Year-to-date, total 
RV shipments reached 148,259 units this year, the best start 
to any year since 2006 and the second best start since 1977.

For the month, towable RVs provided the largest unit 
gains rising to 35,050 units. Meanwhile, motorhome 
shipments, representing 12.5% of all RV shipments in April, 
showed the largest percentage gains, rising 16% to 5,014 
units.

On a seasonally adjusted basis, RV 
shipments through April this year were at an 
annual rate of nearly 410,000 units.

On the towables sales side, Statistical 
Surveys Inc. (SSI) reports that travel trailers 
continued their strong sales performance 
with year-over-year towable retail 
registrations growing 8.9% in April while 
showing a 12.7% gain for the first four 
months.

Results by category showed:
• Sales for travel trailers increased 

12.2% for April and 16.1% year-to-
date.

• Fifth-wheel registrations were flat, 
down 0.2% in April, but posted 
a 4.2% gain for the first four 
months.

• Folding camping trailer showed 
no change for April and fell 2.3% year-to-date.

• Park model sales edged up 1.2% in April and gained 
18.9% for the first four months.

Forest River Inc. was the towable sales leader in April 
with a 37.6% market share. This was ahead of Thor 
Industries Inc. with a 34.1% share and Jayco Inc. with a 
13.9% share.

By segment, Forest River was first in travel trailers for 
the four months with a 39.4% market share, followed by 
Thor with 32.3% and Jayco at 14.9%. Thor led fifth wheel 
sales with a 44.7% market share followed by Forest River at 
29.2%, Jayco with 11% and Grand Design RV Co. at 8.9%.

For folding camping trailers, Forest River led for the first 
four months with a 65.2% market share, followed by Jayco 

at 13.3% and Columbia Northwest/Aliner Inc. with 12.2%. 
RVIA did report that park models saw a weaker start this 

year than last. In April, park model builders shipped 389 
RVs, down 7.4% from the 420 shipped in April 2015.

For the first four months of 2016, 1,328 park models had 
been shipped by manufacturers, down 8.5% compared to 
the 1,452 in the first four months of 2015. Maryland was 
the largest destination for park models shipped in April, 
according to RVIA, followed by California and Texas.

Fleetwood Homes Inc. led the park 
model segment with an 18.3% market 
share, followed by Kropf Manufacturing 
Co. Inc. and Skyline Corp., each with 
a 10.5% share, and Champion Home 
Builders with 10.4%.

For motorhomes, Statistical Surveys 
Inc. did report that April motorhome 
retail registrations decreased 5.6% 
compared to the same period a year ago 
while sales for the first four months grew 
5.8%.

Thor was the motorized sales leader 
through April with a 27.2% market share, ahead 
of Forest River with 26% and Winnebago at 16.1% 
share.

Overall sales for Class A motorhomes fell 8.4% 
in April, while the sector posted a 3.2% gain year-
to-date. Thor led this segment with a 25.5% market 
share followed by Forest River at 15.8%, REV 
Group with 15.5% and Winnebago at 14.2%. Tiffin 

Motorhomes Inc. was fifth, capturing 13.3% of the market.
Class C registrations also edged down 3.1% in April, 

despite a strong rental market, but showed an 8.4% gain for 
the four months. Forest River was the sales leader year-to-
date with a 35.8% market share, followed by Thor at 28.9%, 
Winnebago with 17.9% and Jayco at 11.9%.

For Class B’s, SSI reports these registrations jumped 
22.9% in April while gaining 8.1% year-to-date. This 
segment bounced back after lower sales posted for the past 
two months. Winnebago was the top-selling manufacturer 
for the four months with 36.3% of the Class B market, 
followed by Roadtrek Motorhomes at 29.4%, Thor with 
18.6% and Pleasure-Way at 11.2%. – RVIA

RV Shipments and Sales for April 2016

Camping World Files for ‘Initial Public Offering’
Camping World Holdings Inc. recently filed documents for an initial public offering. As reported by The Wall Street 

Journal, the RV retailer didn’t specify which stock exchange it would list its shares on, but said they would trade under 
the symbol CWH.

Camping World, one of the larger nonpublic U.S. companies by revenue, has reported strong 
revenue growth for several years and remained solidly profitable. The company logged $3.33 billion in 
revenue in 2015, up 25% from a year earlier, according to it’s filing with the Securities and Exchange 
Commission (SEC). Camping World recorded a 43% rise in profit to $178.5 million in the year.

Camping World would have three classes of common stock, with Class A and Class B shareholders 
having one vote per share. Chairman and Chief Executive Marcus Lemonis would retain 5% of total 

voting rights under ownership of Class C shares issued to his wholly owned Delaware limited liability company, ML RV 
Group. – RVBusiness
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Lazydays Employee Foundation Hosts Golf Event
The Lazydays Employee Foundation recently hosted its 6th Annual Golf Tournament to benefit at-risk youth in the Tampa 

Bay area. This year’s event exceeded last year’s fundraising results of $124,000 from sponsors, supporters and registered players. 
All proceeds will fund programs designed to help create a brighter future and pave the way to success for local needy children.

“This year’s golf tournament raised the largest amount to-date, thanks in large part to the 
generous support of over 90 sponsors,” Janet Chiodi, chair of fundraising for the Lazydays 
Employee Foundation. The total amount raised was not reported.

Besides playing 18 holes of golf and raising funds for the Lazydays Employee Foundation’s 
charitable efforts, golfers competed in a series of challenges, including longest drive, closest to the 

pin and three hole-in-one shootouts with an RV as the top prize.–news release

Sys2K Launches New Robotics Division
Sys2K, the primary dealership software provider for multiple industries, announced they have 

officially launched their long-anticipated Robotics Division. With the launch, the Sys2K Robotics team 
has released two beta robots, RIC 1.0 (Robotic Inventory Control) and RIC 2.0, which are ready to roll 
onto dealerships nationwide this summer. This new service will make inventory processing easier and 
more intuitive. 

The robots patrol the lot identifying units via RFID tags, while creating photographic logs of 
inventory and their locations that are then posted onto a website for effortless unit audits.

Heat-sensors on the RIC 2.0 identify after-hours security threats and the robot provides text 
message notifications, GPS location and photos of the intruder. Remote navigation options allow 

security personnel to view a live feed and pilot the RIC 2.0 from their mobile phone, iPad or other web-based tablet.
To view more information and watch demos of the robots in action, please go to http://www.sys2krobotics.com/.
Since 2000, Sys2K has helped businesses increase profit and communicate more efficiently with customers through 

its unique software, which has quickly become one of the nation’s most reliable and secure management tools. For more 
information about Sys2K and their robotics division, please call (407) 358-2000 or visit www.sys2k.com. – news release

By now you should have received information concerning advertising in these two important 
consumer publications. Get year-round exposure with your ad in the 2017 RVer’s Guide to Florida & 
SuperShow Program & Directory!

The RVers Guide to Florida, our annual membership directory showcases the seven FRVTA regions 
and one out-of-state region. Each regional section includes member listings by category, engaging 
stories, current events, maps, photos and advertising from regional members.

Additionally, all advertising members have the opportunity to have a FREE logo added to their 
member listing when a full-page ad is purchased. Advertisers who purchase smaller ads can have their 
logo listed as well for a nominal fee, thereby increasing the visibility of your listing.

FRVTA began Interstate Rest Area distribution of the RVers Guide to Florida in 2014 and currently 
has 28 racks located at rest area locations on I-10, I-75, I-95 and I-4. This includes three official 
Visit Florida Welcome Centers plus five Turnpike Service Plaza locations. In April, FRVTA finalized a 
partnership with Pilot and Flying J and was able to situate racks at the RV island or diesel entrance of 
27 Florida and four South Georgia locations.

The SuperShow Program and Directory is filled with everything the consumer attending the show 
needs as they navigate their way throughout the many displays. The pullout show map identifies each 
of the participating manufacturers and we also include listings by manufacturer and product brands.

Suppliers are also listed with product type and booth location information. The publication 
includes editorial on new industry products that will be displayed by both RV Manufacturers and RV 
Suppliers. Many consumers will see these for the first time!

The SuperShow Program also includes editorial on Tampa plus points of interest throughout the state making the 
publication “A Year-Round Keeper” magazine! Get your message in the hands of thousands of qualified RV buyers!

Reach a year-long audience of RV owners and first time buyers!  All ads are printed in full color and the more you buy the 
more you save! Purchasing ads in both publications can save you up to 25%. 

For additional information or to reserve your advertising space, contact Deanna Pearce directly at (863) 318-0193 or by 
email at dlpearce7@aol.com.

RVers Guide to Florida, SuperShow  
Program & Directory Ads Now Available!
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REGION 1 • NO Meetings until October 3  • JD’s Bistro • 1951 Tamiami Trail • Port Charlotte 
REGION 2 • July 20  • Gander Mountain • 100 Gander Way • Palm Beach Gardens 
REGION 3 • NO Meeting
REGION 4 • NO Meeting
REGION 5 • NO Meeting
REGION 6 • July 19  • Copeland’s of New Orleans • 4310 Southside Boulevard • Jacksonville  
REGION 7 • July 26  • Braised Onion • 754 NE 25th Ave • Ocala
ALL MEETINGS: Cocktails 6:30 PM • Dinner 7:00 PM

Camping Connection Teams with Campers Inn
Camping Connection, owned by FRVTA State Secretary Rob Cochran, recently celebrated the 

grand opening of their newest location in conjunction with a new Campers Inn RV dealership in 
Myrtle Beach, SC.

“We are extremely proud of the service reputation that store manager Roger Cunningham and 
our dedicated team has created here in Myrtle Beach,” said Rob. “Teaming up with two other 
first-class operations like Campers Inn RV and Lakewood Camping Resort was an opportunity 
we couldn’t pass up. We are excited about creating an atmosphere where our customers can 

benefit from three family-owned companies committed to providing an outstanding RV experience.”   
Camping Connection and Campers Inn RV will share the Myrtle Beach facilities. Campers Inn RV will offer RV sales and 

Camping Connection will offer RV service and parts. The location is the 14th store operated by Campers Inn RV and the 
second store operated by Camping Connection.–RVBusiness

Liberty Coach Sets Blistering 2016 Sales Pace
Liberty Coach recently announced it is outpacing previous year retail sales by a considerable margin. The 40-year-old 

Prevost conversion coach manufacturer has locations in Stuart and North Chicago.
According to a release, Liberty topped 2015’s record-setting 1st quarter with 31 sales. This is an increase of more than 

20 percent. The manufacturer’s sales team then registered another 30 sales by mid-May. This 
total is 50 percent more than last year’s entire 2nd quarter sales.

Additionally, the company’s 2017 Elegant Lady models are selling faster than they can be 
listed. Thus far, only one 2017 Elegant Lady model even made it to their website. It was then sold 
within days of being listed.

Liberty managing partner Frank Konigseder Jr. said one reason the 2017 coaches are in such 
high demand is the revolutionary new energy system.

“It includes a new 58-volt Lithium Ion Battery pack that delivers over three times the energy of any RV battery 
system,” he pointed out. “And the new generator is the first Tier 4-certified unit ever in a Prevost conversion.”

For more information about Liberty’s custom Prevost motor coaches, visit www.libertycoach.com. – RVBusiness,

Parliament Resumes Production,Designs New Energy-Saving Technology
Parliament Motor Coach recently announced it has resumed production of Prevost Luxury Coach conversions at its 

Clearwater manufacturing facility. For the last several years, the engineering staff has been doing design and testing work on 
systems it will be debut at the Florida RV SuperShow in January 2017.

The lineage of this new technology comes from the nuclear submarine industry. The term used to describe 
the energy storage and delivery system is Synchronous Hybrid Technology. This is the major difference 
between a Parliament Motor Coach and other conversions the company stated.

The backbone of the Parliament Motor Coach system is a 76.8 kilowatt/hour lithium ion battery system, 
complete with its own battery management system. This is coupled with 20 kilowatts of hybrid inverter/
chargers that work together to supply all coach power needs. The coach is also equipped with mono 

crystalline solar panels. When plugged into shore power, the remaining energy needed to run appliances in the coach is utilized.
If, however, the owner turns on multiple items breakers don’t trip and power isn’t lost. The system uses solar energy, energy 

from shore power with batteries supplying whatever additional power is needed.
For more information, contact Ken Robertson at 1- 888-571-5755.– RVBusiness, RV Daily Report, news release


